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This ground-breaking report provides highlights of the
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first-ever survey on the community contributions of 93

of Canada’s largest corporations, with annual revenues of
over $25 million, compared to a representative sample of
over 1,500 corporations. Our findings reveal that these
companies are leading the way in terms of the range

and depth of their community investment efforts. The
report will help Canadian businesses assess and improve

their business contribution practices and strengthen CORPORATE COMMUNITY
} ) ) INVESTMENT PRACTICES,
their support to Canadian nonprofit and charitable MOTIVATIONS AND CHALLENGES:

organizations. The survey will help to:

* measure the overall level of giving by
businesses in Canada

¢ identify emerging trends, practices and
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issues in business contributions to community

» facilitate the management of
community investment programs

* engage key stakeholders

» develop strategies for your community
investment program

ORDER YOUR COPY TODAY!

CALL: (416) 597-2293 ext. 309
or 1-800-263-1178 ext. 309

. FAX: (order form on reverse) to (416) 597-2294
* understand key drivers for MAIL: cheque with completed form to:

business engagement

'The Canada Survey of Business Contributions to
Canadian Communities is made possible with the support

of EnCana Corporation.

Imagine Canada, 2 Carlton Street,
Suite 600, Toronto ON, M5B 1J3

ONLINE: www.imaginecanada.ca/store
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Name: Title:

Tel: ( ) Email:

Company/Organization Name:

Address:

City: Province: | Postal Code:

Fee Category Price Quantity | Total
Companies (non Caring Company program members) $650

Caring Company members,Charities & Nonprofits
(non Imagine Canada members), Libraries

Imagine Canada charity & nonprofit members $250

Imagine Canada charity & nonprofit members
with annual revenues less than $100,000

Shipping & Handling (single issue rate): Canada: $6.00, United States: $8.00, Other Countries: $10.00

$495

$100

TOTAL

Payment Method: (] American Express (] MasterCard [ ] visa [ Cheque (payable to Imagine Canada)
Cardholder name:
Card number:

Expiry date: ‘ Amount:
Cardholder Signature:
: magine Canada is a national charitable organization that looks
ORDER YOUR COPY TODAY! Imagine Canada is a national charitabl ization that look
into and out for Canada’s charities and nonprofit organizations. We
CALL: (416) 597-2293 ext. 309 deliver research that puts the sector on the map and raises its profile

in the minds of Canadians. We influence public policy and build

or 1-800-263-1178 ext. 309 . .
support, encourage collaboration and engagement from businesses,

FAX: (order form on reverse) to (416) 597-2294 government and individuals. And we deliver tools, resources and

MAIL: cheque with completed form to: networking opportunities directly to nonprofits and charities to build
Imagine Canada, 2 Carlton Street, and strengthen the sector one organization at a time. Together, they
Suite 600, Toronto ON, M5B 1J3 contribute to social progress and vibrant communities. For more

ONLINE: www.imaginecanada.ca/store information visit www.imaginecanada.ca.





