
Corporate Citizenship in Canada:

SPECIAL SUPPLEMENT

Imagine Canada and Maclean’s magazine have 
teamed up in a three-year partnership to engage 
Canadians in the charitable and nonprofit sector.  

Advertisers are invited to showcase their good 
work in the community through special rates and 
a series of  unique environments that promote the 
impact of  philanthropy.

Lead by Example launched the partnership with 
a special supplement promoting Corporate 
Citizenship and profiling members of  Imagine 
Canada’s Caring Company program.
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‘In a word, yes. Our survey of 2,500 Canadian businesses will tell us how.’
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Businesses have long been 
engaged in community life. 
Rod Lohin of the AIC Institute 
for Corporate Citizenship 
(part of the University of 
Toronto’s Joseph L. Rotman 
School of Management) 
references 1670 when 
King Charles II authorized 

a Royal Charter creating 
“The Governor and 

Company of 
Adventurers 

of England 
trading into 
Hudson’s 
Bay.” Lohin 
says this is 
much more 
than the birth 
story of a 

retail empire.

Rather, it can be considered 
the beginning of corporate 
citizenship in Canada. 
“Canada was governed, run 
and managed by a chartered 
company,” Lohin says. 
“People sometimes wonder 
about the role a corporation 
could play in society; how 
far it could go. Well, it can 
go really far.”

While we have a long 
history of commerce 
and community working 
hand in hand, the idea 
of professionalizing the 
practice is a relatively 
new phenomenon.

Imagine Canada’s Caring 
Company program 
understands this and has 

developed a framework that 
recognizes the myriad ways 
businesses can have an 
impact on the community, 
and serves as a catalyst 
to stimulate increased 
community investment from 
Canadian businesses. Since 
1988, Imagine Canada’s 
Caring Company program 
has utilized a benchmark 
to encourage Canadian 
businesses to contribute a 
minimum of 1% of pre-tax 
profits to the community.

“Our members are doing 
some really innovative 
work; they’re setting the 
standard for best practice 
in community involvement.  
And the exciting thing is 

that businesses from multi-
national corporations to 
medium-sized companies 
and small owner-operated 
local businesses are getting 
involved,” says Jocelyne 
Daw, Vice President, 
Marketing and Social 
Engagement, who oversees 
the Caring Company 
program from Imagine 
Canada’s Calgary office.

While the practice of 
community investment may 
still be relatively new, as 
with our early example, the 
output and impact on the 
community is extraordinary.

Illustration: Hans Freistatter, Karo Calgary

How Business Gives



��Investing strategically 
in children and youth
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��Stimulating 
in-kind gifts
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��Aiding economically
challenged customers
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��Employee-matched 
charitable giving
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��Product sales to raise 
awareness and money
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10 WAYS Caring Company Leaders Give Today

���������������������������������������������������
������������������������������������������������
���������������������������������������������
D’Arcy Levesque,Vice-President, Public and Government Affairs, Enbridge Inc.
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Kevin Crull,�President, Residential Services, Bell Canada 
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� HISTORY �� STORIES
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The great history of Canada’s Aboriginal People has been passed from generation to generation through storytellers.  

When Sable Sweetgrass wrote “Maternal Ties” about the bond between mothers and daughters, this university student  

continued an important tradition. At Enbridge, we are proud to support the Dominion Institute’s Canadian Aboriginal  

Youth Writing Challenge, and the cultural dialogue it creates. It’s the kind of thinking that makes us one of only  

five Canadian companies ranked in the Global 100 Most Sustainable Corporations in the World.

If you would like to participate in this year’s challenge, go to www.our-story.ca. 

Deadline for submissions: June 29, 2007.

Enbridge is a Canadian leader in energy transportation and distribution.  

For our complete Corporate Social Responsibility Report visit enbridge.com



��National/local office 
collaboration tackles a 
single issue
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��Mobilizing staff 
to raise funds
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��Donating products to 
the developing world
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��Paying employees 
to volunteer
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���Balancing 
conservation 
with responsible 
development
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John Helou, Vice-President, Public Affairs of Pfizer Canada

� Gifts to registered charities

Contributions to nonprofit 
organizations that are not registered 
charities and exist for public benefit

Community economic development

Community sponsorships for 
public benefit

Support for employee volunteerism For a full list of Imagine Canada Caring 
Company members visit imaginecanada.ca�������������������������������������������
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Roundtable participant, Business Contributions to Canadian Communities: 
Findings from a Qualitative Study of Current Practices.©2007, Imagine Canada 
Phase II Report - the National Survey - to be released fall 2007. For survey 
results or a full list of Caring Company members visit www.imaginecanada.ca

Caring Companies commit 
1% of pre-tax profits to the 
community





About Imagine Canada

Imagine Canada is a national charity with offices in Toronto, Ottawa and Calgary. We look 
into and out for Canada’s charities and nonprofits. Our research and public policy facilitate 
increased philanthropy and public engagement; our tools and resources strengthen 
the sector. Together, they contribute to social progress and vibrant communities. 

Members of our Caring Company program are businesses that adopt the principles of 
good corporate citizenship, and commit to meeting Imagine Canada’s benchmarks for 
community investment. For more information, visit www.imaginecanada.ca.

JOIN
Toronto Head Office
2 Carlton Street,  
Suite 600
Toronto, ON M5B 1J3
Phone: 416-597-2293
Toll-Free: 1-800-263-1178
Fax: 416-597-2294

Ottawa
130 Albert Street,  
Suite 1705
Ottawa, ON K1P 5G4
Phone: 613-238-7555
Toll-Free: 1-800-821-8814
Fax: 613-238-9300

Calgary
855 2nd Street S.W., 
Suite 1800
East Tower, Bankers Hall
Calgary, AB T2P 2S5
Phone: 403-645-3670
Fax: 403-645-4646

For more information please contact: 
Sabine Thenner, Corporate Citizenship Associate, 
Caring Company Program, Imagine Canada
sthenner@imaginecanada.ca
Toll Free: 1-800-263-1178 ext. 229
In Toronto (416) 597-2293 ext. 229


