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By Marcel Lauzière,
President and CEO, Imagine
Canada

C harities and non-profits
provide critical social,
family and community

services in every corner of our
country. They enhance our
quality of life through sport
and recreation, arts and cul-
ture, health, educational, faith-
based, environmental and phil-
anthropic pursuits. They also
play an important role in
improving the lives of people
in developing countries around
the world.

They are a significant part
of our economy, generating
more than $87 billion annually,
almost seven per cent of Cana-
da’s GDP. The sector also
employs more than 1.5 million
Canadians (full-time equiva-

lents) and mobilizes 12.5 mil-
lion volunteers.

These community organi-
zations are part of an intricate
system of societal supports that
make us a country that actually
works despite our economic
and social challenges. Without
them, the challenges we face
would be greater and our qual-
ity of life would be profoundly
diminished. Take charities and

non-profits out of the equation
and we would not have the
Canada that we know and
value.

While charities and non-
profits raise revenues from a
variety of different sources, for
most charities donations repre-
sent a crucial component of the
resources they need to do their
work. Eighty-four per cent of
Canadians give to charities in
one manner or another.

However, there are trou-
bling signs that our charitable
donor base is shrinking. Actu-
ally, only 24 per cent of Cana-
dian tax filers claimed charita-
ble donations in 2007, com-
pared to 30 per cent in 1990.
At the same time, research
shows that over half of current
donors would give more with
better tax incentives.

We need to act now to
renew and grow Canada’s

charitable giving base so that
charities can continue to con-
tribute to our collective well-
being here in Canada and
around the world.

That’s why Imagine Cana-
da proposes a stretch tax credit
for charitable giving, an inno-
vative approach to support
Canadians in their giving.

This initiative would
increase the current federal
charitable tax credit for dona-
tions over $200 (to a maxi-
mum of $10,000) from 29 per
cent to 39 per cent, but only
on giving that exceeds the
donor’s previous highest level.
Only new giving would qualify
for the enhanced rate, serving
as an incentive for Canadians
to ‘stretch’ their giving.

With a new tax incentive,
we can encourage Canadians
who have not previously given
more than $200 to do so for

the first time. It will also
encourage those who already
give at this level to give a little
more. This will result in higher
levels of giving. Thirty-two per
cent of Canadians already
donate more than $200 annu-
ally, accounting for 91 per cent
of all giving in the country. A
five per cent increase in giving
over $200 could generate $411
million of new investment in
Canada’s charities and the
communities they serve.

The stretch tax credit will
primarily benefit working fami-
lies and middle-income Cana-
dians who tend to donate
income and have benefited less
from previous tax measures
aimed at encouraging larger
gifts of assets. Charities of all
sizes across Canada, including
smaller and rural charities, that
rely more on gifts of income
for support will also benefit.

Canada needs a stretch tax
credit for charitable giving.

As governments move
beyond stimulus spending to
tackle growing fiscal deficits
and businesses work to regain
lost ground in the recent reces-
sion, charities are valiantly
working to meet growing
demand and emerging needs
of Canadians.

The federal government
can work in partnership with
Canadians and the charities
they support by encouraging
more Canadians to give and
for those who do give, to give
more.

Let’s seize the opportunity
to enhance our charitable giv-
ing environment thereby sus-
taining and enhancing the type
of communities in which Cana-
dians will want to live, work
and invest, today and in the
decades ahead.

Tax credit needed to help Canadians stretch giving

With a new tax incentive, we can encourage Canadians who have not previously given more
than $200 to do so for the first time. A five per cent increase in giving over $200 could generate
$411 million of new investment in Canada’s charities and the communities they serve.
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Philanthropy in action

Places to give
Red Door Family Shelter

The Red Door Family Shelter and 18Karat
Goldsmiths have partnered to create the
inspired Uniti Collection, a collaboration
of Canadian celebrities and the Toronto
arts and design communities. In support
of the hundreds of families who come to
the Red Door every year escaping house-

hold violence or crisis, celebrities (includ-
ing actor Gordon Pinsent and skating
champion Elvis Stojko) partnered with
local designers to create a custom piece
of jewellery reflecting what home, family
and community means to them.
Visit uniti.ca for more information.

Yellow Brick House

Imagine if you could invest in empower-
ment. Domestic violence has directly
impacted 51 per cent of the women in
your family, friends and workforce. Yellow
Brick House provides shelter and coun-
selling to women and children who are
victims of violence. During its 31 years of

service, Yellow Brick House has have
empowered thousands of lives. Sadly, the
current shelter capacity has been exhaust-
ed, leaving hundreds of lives at stake each
year. To help, invest in the Second Shelter,
Second Chances Capital Campaign.
For more, visit yellowbrickhouse.org.

Expert opinion

Why do women need a
hospital that treats them
differently than men?

We’re discovering more reasons every day.
The facts are in. More women than men suffer from undetected heart
disease. Women are twice as likely as men to experience depression.
And younger women are the fastest growing group to be affected
by both diabetes and skin cancer.

At Women’s College Hospital we know that, when it comes to health,
women and men are just not the same. That’s why, for the past 100 years,
we’ve been committed to groundbreaking advances in women’s health.

Today, we’re continuing to forge new ground with a 400,000 sq. ft.
state-of-the-art building that will be a new kind of hospital that delivers
care differently. A hospital dedicated to helping women in the community
prevent and manage their chronic diseases.

A gift to Women’s College Hospital means that we can continue to
treat women differently. Nothing less will do.

www.womenscollegehospitalfoundation.ca
foundation@wchospital.ca
416-813-4737 • 1-888-492-4677

new thinking

The Counselling Foundation
of Canada
Outstanding Foundation

Station Gallery
Outstanding Small
Organization for
Excellence in Fundraising

The Redwood
Outstanding Small
Organization for
Excellence in Fundraising

Award recipients will be formally honoured at a luncheon on Wednesday, December 2,
2009 at the Metro Toronto Convention Centre. For more information about the Awards
and Luncheon, call 416-941-9212 or visit www.afptoronto.org. AFP is an international
association of more than 30,000 members working to advance philanthropy and ethical
fundraising through education, advocacy and research.

making a world of
difference

...because in giving we receive

2009 AFP Philanthropy Awards

The Association of Fundraising Professionals (AFP)
Greater Toronto Chapter congratulates
its 2009 Philanthropy Award Recipients

John Hunkin
Outstanding Volunteer

Joseph and Sandra Rotman
Outstanding Philanthropists

Bilaal Rajan
Outstanding Youth
in Philanthropy

Shawn St. Michael
Outstanding
Fundraising Professional

CIBC
Outstanding Corporation




