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Launched in 1988, the Imagine Canada 
Caring Company Certification was 
created by visionary corporate leaders 
who recognized that creating a better 
country required enlightened partnership 
between business and community. It is 
Canada's premier public expression of 
excellence and leadership in community 
investment and social responsibility. 

The Caring Company Certification 
recognizes outstanding contribution in 
community investment and encourages 
Canadian businesses to build “giving 
back” into their corporate DNA.

Caring Companies are corporate 
philanthropy leaders that commit to 
giving at least 1% of their pre-tax profit in 
support of their communities. Certified 
companies set the standards for social 
responsibility and corporate community 
investment in Canada. 

Why 1%?
The Caring Company Certification is 
aligned with the LBG International 
framework, recognized as the global 
standard for community investment, 
as recognized by the Dow Jones 
Sustainability Index and other global 
requirements. 1% is a benchmark, meant 
to be exceeded. This framework enables 
consistent management and measurement 
of community investment and allows 
for effective benchmarking across all 
industries and regions. Initiated in Britain 
in 1986, the standard is internationally 
recognized and has been adopted in 
numerous other countries. It remains the 
only articulated and quantified community 
investment standard in Canada. Beyond 
Imagine Canada research, several other 
notable sources show the 1% as a standard 
to exceed for leaders in corporate 
philanthropy. 

Since the inception of the Caring 
Company Certification in 1988, the 
1% benchmark has been adopted by a 
number of sub-sectors in Canada. Among 
other examples, Salesforce’s ‘Pledge 1%’ 
campaign encourages entrepreneurs to 
commit 1% of their resources to support 
integrating philanthropy into their 
business. Similarly, ‘1% for the Planet’ 
promotes giving to environmental causes 
at the 1% level.

To achieve the 1% norm, community 
investments can take various forms: cash 
donations, in-kind contributions, time off 
granted to employees for volunteering 
during paid work hours, and management 
costs associated with charitable programs. 
As leaders in this field, Caring Companies 
are celebrated for achieving and going 
above and beyond the 1% benchmark. 

Imagine Canada’s 
Caring Company 
Certification is the 
only designation 
which recognizes 
corporate 
community 
investment in 
Canada.
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INTRO – THE CARING COMPANY CERTIFICATION
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https://www.lbg-canada.ca/the-lbg-model/
https://www.lbg-canada.ca/the-lbg-model/
https://www.salesforce.org/pledge-1/
https://www.onepercentfortheplanet.org/
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Corporate 
Community 
Investment Is 
About...

Creating Social Value…

Contributing to the betterment 
of society is definitely the ‘place 
to be’ - people want to be part 
of the movement to improve the 
social fabric of society.  Customers, 
employees, and stakeholders 
alike value corporations that are 
committed to having a positive 
impact in the world. They are more 
informed than ever and able to 
make conscious decisions about 
which companies they want to buy 
from, support, or work for. They 
look for companies which share 
their values, and genuinely care 
about creating social good. 

While Generating 
Business Benefits
Being a leader in community investment 
builds brand identity and differentiates 
your company in the workplace and the 
marketplace. The long-term business 
benefits of corporate citizenship go far 
beyond branding, however. Community 
investment is an important way of doing 
business:  contributing to building stronger 
communities helps create favorable 
conditions for business success, whether by 
creating markets for products and services, 
or improving the ability of companies to 
attract and retain employees. Imagine 
Canada’s 2019 Corporate Community 
Investment Report, entitled Profit, Purpose 
and Talent: Trends and Motivations in 
Corporate Giving and Volunteering, shows 
that high levels of community engagement 
gives corporations an edge in the talent war.

Among the key findings of this study, 
50% of employees surveyed said they 
considered their employer’s reputation 
for charitable and community work before 
accepting their position while 28% said they 
would be willing to take a pay decrease 
to work for a company more strongly 
committed to community service.

“Talent, which is key to the success of any business 
in any sector, has never been more mobile than 
it is today. That’s why Canadian companies are 
doing more to invest in their communities and the 
organizations that make them flourish.”

- Susan Scotti
Executive Vice- President, Business Council of Canada

INTRO – THE CARING COMPANY CERTIFICATION

A

https://www.imaginecanada.ca/en/caring-companies/profit-purpose-talent
https://www.imaginecanada.ca/en/caring-companies/profit-purpose-talent
https://www.imaginecanada.ca/en/caring-companies/profit-purpose-talent


Community Investment Is  
About More Than Donations
At the heart of community investment is 
the desire to give back and better society. 
Community investment is best situated as 
a long–term commitment, integrated into 
a corporation’s overall business strategy, 
and embedded into its mission, purpose, 
and operations. It is more strategic than 
donations, and often involves a partnership 
with an organization, as businesses and 
nonprofit organizations can mutually 
benefit from collaborative relationships. 
As defined by LBG Corporate Citizen, 
corporate community investment involves 
businesses’ voluntary engagement with 
charitable organizations or activities that 
extend beyond -- though often leverage 
-- their core business activities.

Authenticity Is Key
When the commitment to creating social 
value is authentic and deeply embedded in 
a corporation’s DNA, both the companies 
themselves, and the communities they 
are helping, reap the benefits. The Caring 
Company Certification empowers businesses 
to establish a goal which helps them ensure 
that their community investments are set up 
in a meaningful and sustainable way.

Why Become 
Certified. And 
Why External 
Validation Matters
Caring Companies are socially 
conscious businesses; as such, giving 
back is aligned with their core values. 
For certified companies,  community 
investment is part of their business 
and growth strategy. They become 
certified because it helps them achieve 
their objectives, but also because it 
provides external validation. 

Caring Companies can communicate 
their commitment to philanthropy in 
a tangible way with the Trustmark 
– a long-established, publicly 
recognized stamp of approval from an 
independent third party. 

The prestige associated with the 
certification is a powerful ally in 
lifting a company’s brand and building 
connections with communities, 
customers, and stakeholders. 

In summary, corporations join because 
the certification:

- demonstrates leadership & 
innovation

- helps attract and retain the best 
employees

- sends a powerfully positive message 
to potential customers and others

- guides in measuring community 
contributions and assessing impact

- allows companies to be part of a 
group of leaders in corporate giving

- provides the latest research and 
trends on corporate philanthropy

3

INTRO – THE CARING COMPANY CERTIFICATION

Your Company is Certified.  
Let the World Know!
Pledging to contribute 1% of your 
pre-tax profit towards social 
good year after year is a strong 
commitment which speaks volumes 
about your company’s culture and 
values. Follow the best practices 
outlined in this guide to help 
you leverage this outstanding 
achievement with the Caring 
Company Trustmark, a prestigious 
symbol of excellence and leadership.

A

http://www.lbg-online.net/wp-content/uploads/2019/11/LBG-Public-Guidance-Manual-2018-Updated-8.10.19.pdf
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Introducing the 
Caring Company 
Trustmark
The Imagine Canada Caring 
Company Trustmark is 
widely recognized and 
respected. Our Trustmark 
is seen by millions of 
Canadians every year, 
certifying your commitment 
to the community. 

In 2020, Imagine Canada introduced a 
new version of the Trustmark logo. This 
design was created after consulting with 
companies to ensure the Trustmark 
achieves its goal: helping Caring 
Companies promote their certification 
in a powerful way by making a lasting 
impression. In the coming sections, you’ll 
learn more about the various ways you can 
leverage the Caring Company Trustmark. 

*A note about the previous version 
of the Trustmark: older versions 
are being phased out; if your 
company is already certified and 
not using the new version, be sure 
to download the new logo from 
our Media Centre and update your 
website and other materials. 

THE CARING COMPANY TRUSTMARK

B

https://www.imaginecanada.ca/en/brand-guidelines
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Publishing an announcement on your website is also a cost-effective way to help build 
on the prestige and recognition of leadership associated with your certification. Keep 
the article permanently featured on your site so that every visitor can read it, even years 
after your company became certified. Innovation Credit Union published a great article to 
announce their certification

5

YOUR COMPANY IS CERTIFIED:  LET THE WORLD KNOW

C

Announce Your 
Certification
The Caring Company Certification is 
about celebrating innovative, generous 
and socially responsible corporate brands. 
Sending a media release to announce 
this recognition is a must to promote 
your company’s culture and core values. 
Our team will help you coordinate your 
announcement, and will amplify the impact 
by sharing on Imagine Canada’s social 
media channels.
 
These excellent media releases from 
Cogeco and Clearway, which became 
certified in 2020, are great examples. 

https://www.innovationcu.ca/AboutUs/Community/CaringCompany/
https://www.newswire.ca/news-releases/cogeco-receives-recognition-for-its-philanthropic-leadership-from-imagine-canada-872044537.html
https://www.linkedin.com/posts/clearwaygroup_news-release-clearway-named-a-caring-company-activity-6744298978793328640-lvvM/


Additional examples: BCAA

6
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YOUR COMPANY IS CERTIFIED:  LET THE WORLD KNOW

https://www.bcaa.com/blog/2018/community/bcaa-named-caring-company-by-imagine-canada


Talking Points
Integrate these talking points 
about Caring Companies when 
you promote your certification.
• Caring Companies are leaders 

in community investment and 
set the standard for corporate 
philanthropy in Canada

• Imagine Canada’s certified Caring 
Companies invest 1% of their pre-tax 
profit in building stronger communities 

• There are over 65 Caring Companies in 
Canada, from a wide range of industries, 
each of them committed to giving back

• Imagine Canada’s Caring Company 
Certification is a prestigious designation 
granted to corporations following a 
thorough review process. To remain 
certified, companies must demonstrate 
that they have achieved the 1% 
investment benchmark every year.

Use these Statement 
Templates or create your own
• “(YOUR COMPANY) is certified as 

an Imagine Canada Caring Company 
for leadership and excellence 
in community investment.”

• “(YOUR COMPANY) is proud to be 
a Certified Caring Company.” 

• “As a Caring Company, (YOUR 
COMPANY) gives 1% of pre-tax 
profits to the communities where 
our employees live and work.”

• “As a Certified Caring Company, 
(YOUR COMPANY) achieves the 1% 
community investment benchmark 
set by Imagine Canada.” 7

Echidna

Raymond James

C

YOUR COMPANY IS CERTIFIED:  LET THE WORLD KNOW

https://blog.echidna.ca/right-way-give-thats-you
https://rjcfoundation.ca/news/raymond-james-ltd-is-a-caring-company/
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Boilerplates for 
Media Releases

Integrate your 
certification into 
to your long-term 
marketing and 
branding initiatives

The Caring Company Certification

The Caring Company Certification is 
Canada’s premier public expression 
of excellence and leadership in 
community investment and corporate 
social responsibility. Caring Companies 
commit to giving at least 1% of their 
pre-tax profit in support of corporate 
philanthropy in Canada.

About Imagine Canada

Imagine Canada is a national, bilingual 
charitable organization whose cause 
is Canada’s charities. Through our 
advocacy efforts, research and social 
enterprises, we help strengthen 
charities, nonprofits and social 
entrepreneurs so they can better fulfill 
their missions. Corporate community 
investments are an integral part of 
Imagine Canada’s vision for a vibrant 
and strong charitable sector. Imagine 
Canada’s Caring Company Certification 
encourages companies to adopt a 
leadership role as investors of 1% of pre-
tax profit into stronger communities.

The Caring Company Certification is 
a prestigious designation which can 
help your company set itself apart 
from the competition. Investing 1% of 
pre-tax profit towards the community 
is a remarkable achievement many 
corporations aspire to. Let your 
customers and stakeholders know 
about your certification, and your 
charitable programs.

Using your Caring Company 
Certification as a long-term branding 
strategy will help you have a lasting 
impact. Promoting your designation 
doesn’t end when you complete the 
certification process: to make the most 
of the prestige associated with your 
certification, we encourage you to 
reference your Caring Company status 
in your on-going promotional, branding 
and marketing activities.

C

YOUR COMPANY IS CERTIFIED:  LET THE WORLD KNOW

https://www.imaginecanada.ca/en


Feature the Caring 
Company Trustmark 
on your Website

Adding the Trustmark to your home 
page and About section is a simple 
yet very effective way to promote 
your certification, as illustrated by 
these Caring Companies’ websites:

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

Terrapure Environment

Access Communications

9

D

https://www.myaccess.ca/about-access/our-organization
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Your Community 
Involvement Page

If you don’t already have one, we encourage 
you to dedicate a page or a section of your 
website to your community investment and 
social initiatives.

Power Corporation of Canada

Canada Life

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D

https://www.canadalife.com/about-us/community-and-social-responsibility/community-involvement.html
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Woodbine Entertainment

bcaa.com

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D

https://woodbine.com/corporate/woodbine-cares/
https://www.bcaa.com/community


Mackenzie Investments

Mountain Equipment Coop 

12

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D

https://www.mackenzieinvestments.com/en/about-us/in-our-communities
https://www.mec.ca/en/explore/partnerships
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Woodbine Entertainment

Staff Relief

Tundra Solutions

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D

https://woodbine.com/corporate/woodbine-cares/
https://www.navcanada.ca/en/corporate/corporate-social-responsibility.aspx
https://www.staffrelief.ca/
https://www.tundrasolutions.ca/about-tundra/


Shoppers Drug Mart 

Meridian

14

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D

https://www1.shoppersdrugmart.ca/en/love-you
https://www.meridiancu.ca/About-Meridian/Community.aspx


Leverage Your 
Caring Company 
Status to Attract the 
Best Candidates
In any given industry, the competition 
to attract and retain highly qualified 
employees is fierce. A recent Imagine 
Canada study shows that community 
investment gives corporations a decisive 
edge in the talent war. 

Among employees surveyed for this study:

• 50% said they considered their 
employer’s reputation for charitable 
and community work before accepting 
their position 

• 86% of employees who are convinced 
their company is highly committed to 
community said they are ‘extremely or 
very likely’ to stay in their job for the 
next two years

• 28% said they would be willing to 
take a pay decrease to work for a 
company more strongly committed to 
community service 

15

Moreover, among employees who believe 
their company is highly committed to 
community:

• 84% are extremely or very satisfied 
with their job compared to 46% 
among the other employees

• 59% say they are very likely to 
recommend their company versus 
23% among the other employees

Highlighting your Caring Company 
Certification, as well as promoting your 
commitment to community programs on 
your LinkedIn page and on job postings 
is a significant advantage in  helping 
you attract the best candidates. The 
certification is a powerful asset to show 
candidates who are interested in working 
for a more socially responsible company 
your commitment to giving back.

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D
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Job 
Posting

CIBC - Sustainability Report 

Annual & 
Corporate 
Responsibility 
Report 
Let your stakeholders 
know about your Caring 
Company Certification in your 
annual reports and related 
communications material such 
as media releases.

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D

https://www.cibc.com/content/dam/about_cibc/corporate_responsibility/pdfs/cibc-esg-2019-en.pdf
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Woodbine 
Entertainment, 
2019/2020 report

Woodbine 
Entertainment, 
2018/2019 report

NAV Canada - Corporate Social 
Responsibility Highlights Report

NAV Canada - 2018 Corporate Social 
Responsibility Highlights Report

Other ways you can integrate the trustmark 
& promote your certification

• On external event & meeting material
• In your corporate publications, letterhead, 

email signature, social media profile
• In your employee or volunteer recruitment, 

training and orientation material

Go the Extra Mile….

Create an awareness 
campaign about your 
community investment 
& certification. 

INTEGRATE YOUR CERTIFICATION INTO YOUR BRANDING STRATEGY

D

https://woodbine.com/wp-content/uploads/WEG_CRR_2019_2020_FINAL.pdf
https://woodbine.com/wp-content/uploads/Woodbine%20Entertainment%20CR%20Report%202018-19-compressed-min.pdf
https://www.navcanada.ca/en/comms/_localized-assets/corporate-materials/csr_2019_en.pdf
https://www.navcanada.ca/en/csr_2018_en.pdf


LEVERAGE YOUR CARING COMPANY STATUS

Add to your company media releases
Sun Life

CIBC

Coast Capital Savings

18

D

https://www.newswire.ca/news-releases/first-year-of-the-montreal-heart-institute-s-diabetes-prevention-clinic-supported-by-sun-life-financial-879122984.html
https://www.corporateknights.com/cnw/?rkey=20201113C9394&filter=2395
https://www.uvic.ca/news/media/2019+coast-capital-innovations-funding+media-release
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IMAGINE CANADA’S COMMITMENT TO CARING COMPANIES

Helping Caring 
Companies Help 
Others
Imagine Canada’s mission is social good. 

Imagine Canada is a knowledge leader 
in the field of philanthropy. Our work 
focuses on all organizations contributing 
to improving society: charities, nonprofits, 
and businesses that are committed 
to helping their communities through 
charitable investment programs. Imagine 
Canada is the only national organization 
with established representation from 
the business and nonprofit communities 
- as the umbrella organization for the 
charitable sector and a recognized leader 
in research on corporate community 
investment, our brand is well-known to 
Canadians, and synonymous with trust. 

We believe in a stronger Canada where 
charities work together, alongside 
corporations and governments, to build 
vibrant and prosperous communities. 
Corporate community investments 
are an integral part of our vision. The 
Caring Company Certification is the only 
national initiative that sets a benchmark 
and framework for good corporate 
citizenship in Canada. The 30-year 
history of the certification program, 
and the long standing reputation of 
Imagine Canada provide the credibility 
and support you need to build and 
profile your community investment.

Imagine Canada’s Role

Imagine Canada is committed to: 
- supporting and recognizing Canadian 

corporate leaders that have adopted 
the 1% Caring Company benchmark 
as the standard of excellence in their 
corporate community investment. 

- supporting the development of 
mutually beneficial partnerships 
between business and community 
through informed exchange, 
knowledge development, 
consultations and promotion of best 
practices.

 
- building capacity in business-

community partnerships in Canada 
by leveraging Imagine Canada’s 
unique position as a bridge to 
Canada’s charitable and nonprofit 
community.

- informing members about corporate 
community investment issues facing 
Canadian companies.

- assisting corporations in 
understanding the context in which 
charities and nonprofits operate and 
the major issues affecting the sector. 

- through research, uncovering and 
disseminating market insights to 
promote the value of community 
investment and the innovative 
practices of the leaders in the field.

E
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About Our 
Research
The field of community investment 
is evolving thanks to technology-
driven shifts in consumer demands, 
the workplace, and the global 
environment. A call for evidence-based 
decision making is changing the nature 
of giving, replacing impassioned 
choices with strategic partnerships 
that also support business goals. 
Through its corporate community 
investment research, Imagine Canada 
aims to provide corporate leaders, 
and other stakeholders with a new 
understanding of the opportunities for 
partnership and the characteristics of 
successful community investment. 

Corporate Community 
Investment Report

Caring Companies 
are often recognized 
in Imagine Canada’s 
Corporate Community 
Investment Reports, read 
by community investment 
professionals, community 
organizations, academics 
in the field of CSR, and 
government officials.
Being featured as a Caring Company in 
such reporting is a great opportunity 
to showcase your leadership in the 
community investment field and to 
also influence the future of social good 
as a community investment leader.

2020 Report: Wake Up Call: 
Navigating New Pathways for 
Corporate Community Investment 
in Canada

IMAGINE CANADA’S COMMITMENT TO CARING COMPANIES

E

https://imaginecanada.ca/en/wake-up-call-report-download
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As recognized 
leaders in community 
investment, Caring 
Companies also have 
the opportunity to 
have their strategies 
featured as innovative 
practise within our 
annual report. Contact 
us to learn more about 
this opportunity.

2019 Report:
Profit, Purpose 
and Talent: Trends 
and Motivations in 
Corporate Giving 
and Volunteering

IMAGINE CANADA’S COMMITMENT TO CARING COMPANIES

E

https://imaginecanada.ca/en/research


22

Trustmark Guidelines 
Logo Usage

Visit our Media Centre to download the Trustmark, 
or email us at media@imaginecanada.ca  

When used electronically, the Caring Company 
Trustmark must contain an embedded link to the 
Caring Company website.

IMAGINE CANADA’S COMMITMENT TO CARING COMPANIES

Versions

The blue & grey version is our 
main logo, but you may use the 
simplified version for contrast 
black and white display or the 
reverse white version on dark 
backgrounds.

English

French

Sizes

The Trustmark must be 
at least 1.5" or 144 px in 
height, for legibility of 
the smallest text.

E

2.54 cm/1.5" 
or 144 px 

Minimum Height

https://www.imaginecanada.ca/en/brand-guidelines
mailto:media%40imaginecanada.ca?subject=
https://www.imaginecanada.ca/en/caring-companies
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IMAGINE CANADA’S COMMITMENT TO CARING COMPANIES

Logo exclusion zone

To make sure our logo is legible, the space 
around it must not be broken by any other 
graphical element. The exclusion zone is 
displayed automatically on all applicable 
versions of the logo.

Superimposing the Trustmark

The most common exception to this rule is 
when the logo is superimposed directly on 
top of an image such as a photograph (in 
which case the logo should be placed in a 
neutral area and away from the main focus 
of the picture).

Improper Usage

Do not type out the letters to recreate 
the brandmark elements

Do not add graphic elements to the 
trustmark 

Do not separate any part of the 
trustmark

Do not alter its colours

Do not “stretch” or alter the aspect 
ratio of the trustmark

E
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Who Can Use 
the Trustmark? 

IMAGINE CANADA’S COMMITMENT TO CARING COMPANIES

Only Certified Caring Companies in 
good standing are allowed to use the 
Trustmark. 

Special cases:

Foundations. We recognize that 
some corporations have foundations 
which administer their community 
investments. If your company’s 
foundation manages most of your 
community programs and leverages 
the same corporation brand, the 
Trustmark can be displayed on your 
foundation’s website and other 
properties. 

Franchises. If your company is a 
franchise model, your main office is 
allowed to use the Trustmark on its 
website and materials. Franchisees 
may use material featuring the 
Trustmark if it was provided by the 
main office. Any material created by 
individual franchisees may not include 
the Trustmark. 

If you have any questions regarding 
the guidelines or the use of the logo, 
please contact us at 
media@imaginecanada.ca.

Questions about 
the Caring Company 
Certification?
Have any questions about the 
certification? Contact us at 
caringcompany@imaginecanada.ca. 

E

mailto:media%40imaginecanada.ca?subject=
mailto:caringcompany%40imaginecanada.ca?subject=



